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Abstract

This research aims to these objectives.l. To study decisions making on online
shopping through Shopee.2. To examine marketing mix factors (7P) of online markets that
affect decision making on online shopping through Shopee.3. To research decisions on online

shopping through Shopee classifying with the factors of population.

The participants of this study are 400 users of Shopee in Bangkok. The questionnaire
will be used to collect data. The statistical explanations are percentage and The hypothesis

will be examined with a one-way analysis of variance and multiple regression methods.

The result of the study shows the users with different averages of incomes and
occupations affect decision making on online shopping through Shopee. Furthermore,
marketing mix factors of pricing, product, and person also influence decision making on

shopping through Shopee.
Keywords : Decisions; Shopee Application;
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