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Abstract

The objectives of this study were 1) to study the satisfaction with the use of
application services Krungthai NEXT of customers in Bangkok. 2) To study the satisfaction
with the use of application services Krungthai NEXT of customers in Bangkok. separated by
personal characteristics.

The sample group was 400 people of customers in Bangkok. The questionnaire was
used to be a tool for collecting the data. The data collected were analyzed by using the
frequency, percentage, mean and standard deviation. The hypotheses were tested by
Independent Sample (t-test), One-Way ANOVA (F-test), in case of its had statistical significant
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different testing a pair of variables by LSD was used to test hypothesis for each pair in order
to see which pair are different.

The results of hypothesis testing showed that customers using Krungthai NEXT
application services in Bangkok. with personal factors include age, education level,
occupation and income were different, making the satisfaction in the customers using

Krungthai NEXT application services in Bangkok. was different.
Keywords: satisfaction; service; Krungthai NEXT application
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YDINALULUANFANNAIUAT (Cronbach’s Alpha)
AURenalaiIuUENg AumgnAtasy 0.880
ANNTanelamuusNg funu 0.912
AMUTINDTAAUUINNT ALEZAIN 0.850
AMUINBlanIuUsNIT N1sRnsedoaNS 0.901
AUNINBTAAIUTZUU SULUUNIAIEAN 0.959
Y .
AMNTIWElaIUTEUU Amulasnde 0.930

=3

3. fAforthuuuaeuaunUiulsdnasi Tasshuanuifiuseuainennssiivinudnada
LLﬁ’Jﬁ']LmuaaummﬂuaugsmﬂlﬂLﬁuﬁayjaﬁmﬁjméhasma%qﬁiﬂumﬁ%ﬂ%’w
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mMafusIuTINtoya

fiderhuvuasvamiinsusudsudloudrlusidunstreiuuuasunaduliduysu
szuvoaulay Taensduuuutiadey (Accidental Sampling) nésnsausimdeyauds thieyails
WAeseiaanma lnenslilusunsunauiiamesdnsagy SPSS

wadan1sAnszidaya
dlenumadeyarnuuuasumund s doyaiiliinussnanademslinsesitoya foi
1. adABanssauun (Descriptive Statistics) Tunsiinsesitoya fail
1.1 [denFeuag (Percentage) uwazAAud (Frequency) Tun1siinsnezsisauustade
AUUTEYINT UTENOUMIE AMULNA FUBTE AIUTEAUNMIANY] ATUDITN Wagauseld
1.2 1¥Aiads (Mean) uazdrudssuusnnsgiu (Standard Deviation) Tumsiiasies
muUsmuanuianelasienisldusnisueundiadu Krungthai NEXT vesgnalulwsnsannamiuns
2. diiRayunu (Inferential Statistics) Tun1siAsizvidoya feil
2.1 Wiefnwarmiswslasionisliuinsueundiadu Krungthai NEXT vesgnénlulum
nyunnamuAs Iuuneutadeauusyins aune aldada t - test lumsiinsgideya
2.2 WieAnwenuianelasenislduinisweundindi Krungthai NEXT YosgnAluiun
nyunnuuAs Suunautadesiuusgeins loua dueng duseRunsfing Aot wazau
Tgldl alimTieneideyameaifiruwUsuniumaden (One - Way ANOVA) NNWUAILLANGNS
srihluiSeudfsuduseg lagldigues LSD

&9uil 1 NANITIATIEA
a ¢ Y v Y
nan1AnTeideyaladedulszvns
Y A& L 1 | - a ' P ) = )
aninlungudegsdulnaidumendgs To1gsening 26-35 U Hsgaunsfinwsedu
U3uey19i3 To1WnU1519n15/5538 e waelisnela sewing 20,001-30,000 U m

HansInTzidayadtadsuardiulsauuinsguvesruiawe ladenisldusnsuaunaindu
Krungthai NEXT 929gnAnluiunnjannaniuas
anfbianuAndiufeiuauiisneladenisliuins lnesaulussduinniian dAaa

a & oy

Wiy 4.71 wag A1 S.D. WAU 463 WaRasaundusiesu wulin eufdaedsuiniian As anu

q

Aunu IAnadewintu 4.74

daudl 2 nsadevaNNAgIY

2.1 wamsiaseinuisuiisuanuinanelananisldusnisueunaadu Krungthai
NEXT vasgnAnluuangamnumiuas Inuunaudadediuuszens

nsiSeuiisuanuitanelasienislduinisueundindu Krungthai NEXT vasgnélbuium
nsawmavuas Suunautladesuussnnslaun ma eng sefunisfine 01Tn uazseld aide
leldmsinszsiteyasmead ttest Ausudsiuna Jadunuusnsawesaiade 2 ngy uazld
anRAMUUUTUTIUMAFET (One - Way ANOVA) fiududsiueny seaun1sing o1n uagsels
Fadummuuansnsesaiadennnnit 2 ngu namleTeiinanden fi
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gnénlduinmsueundindu Krungthai NEXT Aiflone sinaify silsifewelasionnslduins
Tnggaulaisnaiu uwazynalaisniu

anfldusnsueunaindu Krungthai NEXT Aifleng sy shlsifswelasenslduing
Taosam saifu Wefinnsansiesu wuivhurafignildsu susiuu sunnuazanauie
sumsinsedoans sugUuUUYIMen uazsuaaasade sty egnsditdfayiissiu 0.05

gnénlduinmsueundladu Krungthai NEXT Aifiszfunmisdnnsneiu sihlsifenelasionnsld
Uimslaesan fefiu WeRansansesu AuAgnAliu fusunu fMuanuazaInauls s
nsAnsiedeans suFULUUYNINE W wagduauUaendy s1siu eghadidedfaiiszdu 0.05

gnénldusnmsueunaiadu Krungthai NEXT Aifiendw snaifu silsifenelasionnslduins
Taosaw saify efinsansesu wuivhuruafignldsu susuu sunuazanauie
funsinsededns WagmMuUIULUUMaNIEAIN Aariy agnafifaddayfisysu 0.05

anénlduinmsueundiadu Krungthai NEXT Aifiselet saitu vinlifianelasenslduinig
Taosaw safy efinnsansesu wuivhushuaumiigndlasu smusumu susuaganaune
FumsRnredoas sugULUUTIIMEnW uazsnuasaense dnatu egnsditdiayiiszu 0.05

#3UNaN3IY

mnneideyauuUaeuamTITe os mufianeladensliuinisueundindu
Krungthai NEXT wasgnénlumngaivmamuas annsaagUnanisideldsd

1. amsliasgvianuianelasenislduinisueundiaty Krungthai NEXT vasgnanluium
nssmmuvuasiasa s fsesuaufiowelasglussiuinniian Wefinnsaniduned laeiFes
udauleiun susunu fuenuazanaute fuanuUasnde fugurifigndlesy fusuuuy
YNIMEBAIN LazsuNsAnsededs

2. wamsiSeuiiguanuiianelasemsldusnisweundiaty Krungthai NEXT vasgnentuy
mngayNITUAT Sunnudatednulssring anmnsnagunisiselased

2.1 gnénlduinisueundiadu Krungthai NEXT fisitadasuuszanns shuma safu vinlv
fanglasianisldusnisiaesiu lasneiy

2.2 gnénlduimsueundiadu Krungthai NEXT Aifiladesudsznns fueny fusedu
n3ANY Awendin wagaunele sty vilwilvinawelasienislduinisg snefiu

aAUseHa

HanTIuANRsnelatenslduInsueUndlady Krungthai NEXT vesgnanlulm
nIuMnILAT AnsnsnagUnL g Uszacdlded

1. HamsfnwnansIdeanuianelasenisldusnsueundiadu Krungthai NEXT a4
anéluansammamunsiasnmsi egluszdusnniiga

2. iamsAnwanuisnelasenislduinisueundiadu Krungthai NEXT vesgnanluium
NFMNLMIUAT TUNANTIEAIUUTEIINT ANUNA FIUBY ATUTEAUNITANYT AUBITN Lag
Frumeld ansnsnagUldsed

2.1 gnénlulangammamnuns flmeaseiu ilanufimeladensléuinisueundiadu
Krungthai NEXT wasgnénlutsangammaniuns Tnsamsaalaisnaty efimsansiesumuin sy

Fadefiannudiui gnAntuwangavmaniuas Adwesinaiu Jeilillauianelafliuaneeiu
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Fslsimenndesiu dufisn dutha (2561) mamsAsesunnuiiemelaveslduinisgsnssunisii
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