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Abstract

The purpose of this research is to (1) To study the purchasing decision process that affects the decision
to purchase pet products through E-Marketplace platform (2) To study demographic factors of population in
Bangkok by gender, age, educational level, occupation and income whether will cause the purchasing decision
process pet products through E-Marketplace platform differences or not (3) To study the factors of marketing
mix, technology acceptance factor and social influence reference groups factors that affects the purchasing
decision process of pet products through E-Marketplace platform of the population in Bangkok. Based on
the Cohen's calculations together with a convenient sampling method, the sample used for the research was
a 400-people population based in Bangkok and experienced in purchasing pet products through
the E-Marketplace platform. The research tool was a set of questionnaires created by the researcher to collect
the data and analyzed by SPSS calculation program. Elaborated into statistical information that provides
frequency, percentage, mean and standard deviation. The hypothesis was tested by statistical analysis of
one-way ANOVA data in which if differences were found, they would be individually compared by using

LSD method. Another method used in the research was a multiple regression analysis



The results of research showed that the population in Bangkok with different ages, education
background, occupations, and income levels cause the purchasing decision process pet products through
E- Marketplace platform which the difference was statistically significant at 0.05. The marketing mix factors;
product and place, technology acceptance factor; perception of easy in use and the perception of benefits,
social influence reference groups factors; family and friends affect the purchasing decision process

pet products through E-Marketplace platform of the population in Bangkok statistically significant at 0.05
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