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Abstract

The objectives of this independent study were (1) to investigate consumers’
purchasing decision for a cooling powder product in Bangkok, (2) to study consumers’
purchasing decision for a cooling powder product in Bangkok, classified by personal factors,
(3) to study the relationship between consumer behavior factors and consumers' purchasing
decision for a cooling powder product in Bangkok, (4) to study brand equity and marketing
mix factors (4 P's) affecting consumers' purchasing decision for a cooling powder product in
Bangkok. The sample was 400 consumers in Bangkok. The sample size was determined by
the W.G. Cochran calculation using the program SPSS. The sample was selected based on
the convenience sampling method. The research tool was a questionnaire, which was
divided into 6 parts: Part 1: personal factors including gender, marital status, age, monthly
income, education level, occupation, brand used, Part 2: Consumer behavior factors,
including frequency of purchases, type of product purchased, where to purchase, influential
person in purchasing, reasons for choosing to purchase, Part 3: Brand equity, including brand
awareness, perceived quality, brand commitment, brand loyalty, Part 4: Marketing Mix (4P's),
including Product, Price, Place, Promotion, and Part 5: Consumers’ purchasing decision for a
cooling powder product in Bangkok, and Part 6: Recommendations.

The results of the study indicated that personal factors, including gender, marital
status, age, monthly income, educational level, occupation, and brand used indifferently
influenced consumers’ purchasing decision for a cooling powder product in Bangkok.
Consumers’ purchasing decision for a cooling powder product in Bangkok was at a high level
and the highest level. Consumer behavior factors in terms of purchase frequency, influential

person in purchasing, and reasons for choosing to purchase were related to consumers’



purchasing decision for a cooling powder product in Bangkok with a statistical significance
level of 0.05. Brand equity factors in terms of brand awareness, perceived quality, brand
commitment, brand loyalty, and marketing mix factors (4 P's) in terms of product, price,
place, and promotion were considered. The results showed that promotion was only factor

affecting consumers’ purchasing decision for a cooling powder product in Bangkok.
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