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Abstract

Research subject The Purchase Decision of Bubble Milk Tea in Nonthaburi Area The
objective is to (1) To study The Purchase Decision of Bubble Milk Tea in Nonthaburi Area (2) To
study The Purchase Decision of Bubble Milk Tea in Nonthaburi Area by personal factors (3) To
study the Behavior of using the service, Marketing mix factor and External factors Influencing the
decision to buy a bubble tea drink in Nonthaburi area. The sample group used in this research
was 400 people who had previously bought a bubble milk tea and lived in Nonthaburi province,
using Yamane's calculation method. Population in Nonthaburi area The research tool was a
questionnaire that the researcher created, divided into 7 parts: Part 1, The sample was screened.
Only for those who have ever bought a pearl milk tea drink. Part 2, Demographic data of the
respondents were gender, age, education level, occupation, average monthly income, family
size, residence characteristics. Reason for using the service, Decision to access the service,
Service period and The manner in which the service is used. Part 3, The respondents' use of
bubble milk tea shop consisted of the number of visits per week, volume of each purchase and
the cost of using the service per time. Part 4, Opinions on the marketing mix influencing the
purchasing decision of bubble milk tea of the respondents consisted of product aspects. The
price of the property Sales promotion, personnel, physical characteristics and The service
process. Part 5, Opinion on external factors influencing the purchasing decision of bubble milk
tea of respondents consisted of Political factors, Economic factor, Social factor and Technology
factor. Part 6, The respondents' decision to purchase bubble milk tea consisted of selection,
recommendation and repeat purchase. Part 7, Suggestions and problems of bubble milk tea
users. The data analysis techniques consisted of percentages, mean, standard deviation (SD),
statistics, one-way ANOVA, and multiple comparisons with Least Significant Difference. (LSD) and

multiple regression analysis.

The results of the study showed that most of the respondents were female, age 21-30
years, a bachelor's degree, student / student, average monthly income less than 10,000 baht,
family size 4 - 6 people, had own home, bubble milk tea flavor preference, purchase decision

maker and participant is self and use the service regularly. The demographic factors such as age,



education, job, family size, and reasons for using the service are different. This resulted in a
statistically significant difference in purchasing decisions for bubble milk tea in Nonthaburi area
at the 0.05 level. Marketing mix influencing the purchasing decision of bubble tea in Nonthaburi
area are namely price, personnel and service process. And external factors that influence the
purchasing decision of bubble milk tea in Nonthaburi area are namely technology factor and
social factors.

Keywords: Purchase decision
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