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ABSTRACT

The objective of this thesis are as follows: (1) to study the buying decision process for
online products via Shopee application of working-age population in Pathumwan district. (2) to
investigate the buying decision process for online products via Shopee application of working-
age population in Pathumwan district that separated from demographic factors. (3) to examine
variables which impact on the buying decision process for online products via Shopee
application of working-age population in Pathumwan district such as the marketing mix (4Ps),
Technology Acceptance Model (TAM), and Security & Reliability. The sampling of thesis are 400
populations in Pathumwan district that collected by questionnaire. Furthermore, the data was
analyzed by Statistical tools such as Frequency, Percentage, Mean, Standard Deviation (S.D.).
Moreover, the assumption was tested by T-test and One-way ANOVA. If results are different, the
data must be compared with couple by LSD and Multiple Regression method.

The results of a comparison of the buying decision process for online products via
Shopee application of working-age population in Pathumwan district demonstrates that the
distinct of gender, ages, education level and careers affect to the buying decision process for
online products via Shopee application of working-age population in Pathumwan was no
different, although the dissimilar of income level is not influent on the buying decision process
for online products via Shopee application of working-age population in Pathumwan district
However, the different of the marketing mix (4Ps), Technology Acceptance Model (TAM), and
Security & Reliability for price, product, place, and Technology Acceptance Model impact on
the buying decision process for online products via Shopee application of working-age
population in Pathumwan district, although the dissimilar of promotion and Security & Reliability
is not influent on the buying decision process for online products via Shopee application of

working-age population in Pathumwan district.

Keyword: Decision process, Online product, Shopee
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