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ABSTRACT

The purpose of this research is to (1) To study the Decision Making to Savings by
Investing in Mutual Funds of Population Who have Savings in Bangkok. (2) To study the factors
of marketing mix Influencing decision to save money through investment in mutual funds of
the population who have savings in Bangkok. (3) To study the decision to save money through
investing in mutual funds of the population who have savings in Bangkok.

Classified by investment factors. The sample group used in this research is a
population of 400 people with savings in Bangkok, using questionnaire as a tool for data
collection. The statistics used in the analysis were frequency, percentage, mean and standard
deviation by testing the hypothesis by using multiple regression statistics and one-way
variance statistics (One-way ANOVA), if differences are found by using LSD methods.

The hypothesis test found that the marketing mix affect the Decision Making to Savings
by Investing in Mutual Funds of Population Who have Savings in Bangkok. And the investment
factors the hypothesis test found the Population Who have Savings in Bangkok with different
Investment factors has different effects on the Decision Making to Savings by Investing in

Mutual Funds of Population Who have Savings in Bangkok with different.
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