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ABSTRACT

This research aims to identify the following (1) The determinants of Bangkok Consumer to use
coin-operated self-service laundromats. (2) The determinants of Bangkok Consumer to use coin-
operated self-service laundromats using demographic segmentation. (3) Marketing mix
factors affecting the determinations of Bangkok Consumer to use coin-operated self-service
laundromats. (4) Attitudes factors affecting the determinations of Bangkok Consumer to use coin-
operated self-service laundromats. (5) Brand equity factors affecting the determinations of
Bangkok Consumer to use coin-operated self-service laundromats. (6) Marketing mix factors
Attitudes factors Brand equity factors affecting the determinations of Bangkok Consumer to use
coin-operated self-service laundromats

Questionnaires were validated to collect data from 400 consumers who live in Bangkok.
Statistics for testing one-way variance statistics (One-way ANOVA) were frequency, percentage,
mean and standard deviation. The LSD and Multiple Regression Analysis will be run to identify if
there are any significant differences.

As for the hypothesis testing, the study found that gender differences in demographic
affect the determinations of Bangkok Consumer to use coin-operated self-service laundromats
at significant level of 0.05. Furthermore, product and service factors in marketing mix, brand
awareness, perceived quality and brand associations factors in brand equity also affect the
determinations of Bangkok Consumer to use coin-operated self-service laundromats.

Keywords: The determinants of Consumer to use ; coin-operated self-service laundromats.
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