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ABSTRACT

Research subject determinants of perfumes online buying behavior. The objectives
is (1) To study the determinants of perfumes online buying behavior. (2) To study the factors
of personal differences that lead to different determinants of perfumes online buying
behavior. (3) To study the factors of marketing mix affecting the determinants of perfumes
online buying behavior. (4) To study factors of technology acceptance model attitudes
affecting the determinants of perfumes online buying behavior. (5) To study the factors of
consumer behavior affecting the determinants of perfumes online buying behavior. (6) To
study the factors of marketing mix, factors of technology acceptance model attitudes and
behavioral factors affecting the determinants of perfumes online buying behavior. The
sample group of this research was people who used to purchase perfume through various
online platforms. The research used the formula to calculate the infinite population from
the W.G Cochran’s calculator principle by determining a 95% confidence level and a 5%
deviation level of 400 people using a purposive sampling method. The research tool was
the questionnaires provided through E-Marketplace in Shopee and Lazada platforms.
Statistical tools that were applied in the research were frequency, percentage, mean and
standard deviation. The hypothesis was tested by comparing the difference statistics of
independent-samples T test and one-way ANOVA methods. Furthermore, if any differences
were found, they were compared individually by means of LSD and using multiple regression

statistics.

The results of the hypothesis testing showed that the online platform shoppers who
had different gender, age, income, occupation, education level and regularly used perfume
brands. This resulted in a statistically significant difference in the determinants of perfumes
online buying behavior at the 0.05 level. As for the marketing mix factors, products,
promotions, technology acceptance model attitudes, benefit perceptions, ease of use

perception, perception of risk and consumption behavior factors, total paid amount to



purchase perfume through online platforms per time, and duration of decision making to
purchase perfume through online platforms per time, all aforementioned aspects relatively

influenced the determinants of perfumes online buying behavior.
Keyword: Buying behavior, Perfumes, E-Marketplace
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