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Abstract

Research subject The purchasing decision process of vehicle from office worker
population in Bangkok. The objective is to (1) To study the decision process to buy a car
from office worker population in Bangkok. (2) To study the decision process to buy a car
from office worker population in Bangkok classified by personal factors. (3) To study
marketing mix that affect to the decision process to buy a car from office worker population
in Bangkok (4) To study brand Image that affect to the decision process to buy a car from
office worker population in Bangkok (5) To study external factors that affect to the decision
process to buy a car from office worker population in Bangkok (6) To study marketing mix
brand Image and external factors that affect to the decision process to buy a car from office
worker population in Bangkok. The sample group used in the research was 400 personnel
from office worker population in Bangkok. Based on Cochran calculation method and for
more accuracy, researcher collecting additional 16 samples. Using convenience sampling
method. The research instruments are questionnaires.

The study indicated that different of personal factors, includes gender, age, status,
education level, income from office worker population in Bangkok not different in statistical
significance 0.05. Marketing mix that affects to the decision process to buy a car from office
worker population in Bangkok includes place employee information and promotion and
advertising. Brand image that affects to the decision process to buy a car from office worker
population in Bangkok includes brand value and brand image. External factors that affect to
the decision process to buy a car from office worker population in Bangkok includes
economic social and technology. Marketing mix brand Image and external factors that affect
to the decision process to buy a car from office worker population in Bangkok includes brand

image brand value economic social technology and place.
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