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Abstract

Research subject A study of purchase decision of working consumers’ using fitness
centers in Bangkok, Thailand. The objectives are (1) to study purchase decision of working
consumers’ using fitness centers in Bangkok (2) to study purchase decision of working
consumers’ using fitness centers in Bangkok categorized by the demographic factor (3) to
study service marketing mix, consumer behavior in choosing a fitness center, and reference
group that affects purchase decision of working consumers’ using fitness center in Bangkok.
The sampling group is 400 working consumers who live in Bangkok and have been used the
fitness center, calculated by using the Cochran calculation method. This research uses the
Convenience sampling method to collect data via questionnaire as study tools.

The research shows that working consumers in Bangkok that have different gender,
age, education level, marital status, monthly salary range, and career didn’t have different
purchase decision on using the fitness center. The factors that affect the purchase decision
of working consumers’ using the fitness center in Bangkok statistically significant at 0.10 are
service marketing mix factor (product, physical, place) and choosing service behavior
(frequency). While service marketing factor (process) and reference group factor (indirect
reference group) affect the purchase decision of working consumers’ using fitness centers in

Bangkok statistically significant at 0.05.
Keyword: Decision; Fitness centers
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