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ABSTRACT

The purpose of this research aimed to study demography, the consumer behavior,
the decision to selection, marketing mix and brand equity which impact for the decision to
selection 76 GARAGE restaurant of working peoples in Bangkok.

This research collected data by questionnaires from 400 samples, the working
peoples who were customers of 7 6 GARAGE restaurant in Bangkok. The statistics
methodologies were descriptive statistics, such as the percentage, mean, frequency and
standard deviation. For statistical analysis by One-way ANOVA and Multiple Regression
Analysis.

The result of this independent study shown the most of the respondents are female,
20-30 years old, single, income 45,001 baht per month or more, favorite the type of food is
Isaan food, the reason for choosing restaurant is dining, the service is a friend come to the
holiday Saturday — Sunday at the chosen restaurant between 6.00-9.00 P.M. the influential
sources of information from online media such as Facebook, Line. At the restaurant 3-4
people in the service about 2 — 3 times / month time to use the service average 3 hour to
eat average 2,417 baht / time.

The Marking Mix with highest effect is Product, Price, Place, Promotion and Physical.
Brand equity with highest effect is Brand Loyalty and Perceived Quality and the consumer
behavior, marketing mix and brand equity evidence effected for the decision to selection 76

GARAGE restaurant of working peoples in Bangkok.
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