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ABSTRACT

Research subject Decision to buy ECO CAR of the population in Bangkok District The
objective is to (1) To study the purchasing decision of the eco-car of the population of
Bangkok. (2) To study the decision of purchasing eco cars of the population in Bangkok.
Classified by demography. (3) To study the marketing mix factors affecting the purchasing
decision of Eco car of the population in Bangkok. (4) To study the factors of technology
adoption affecting the purchasing decision of Eco car of the population in Bangkok. (5) To
study the brand image factor affecting the purchasing decision of Eco car of the population
in Bangkok. The sample used in this research is 400 people in Bangkok using an eco-car

The results of the hypothesis testing found that Population in Bangkok with different
age and income resulted in statistically significant difference in purchasing decision of Eco
car among the population in Bangkok area 0.05 and Bangkok population with different sex,
occupation, education level and status. together as a result, the population in Bangkok's
population in the eco car purchase decision is no different. Marketing mix factors and brand
image factors include distribution channels. Brand benefits and brand value Affect the
decision to buy a car Eco car of the population in Bangkok.

Keyword: The decision; ECO CAR
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