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ABSTRACT

This research was aimed at studying the service marketing mix, Consumer behavior,
Brand image and determinant of consumers' decision to select SARISA BEAUTY PALACE
SPA Shop. The data are collected by questionnaires from a sample of 400 people. The
research instrument was a five-point rating scale questionnaire with a reliability value of
0.984 The statistics for data analysis were means and standard deviations.

The finding showed that determinant of consumers' decision to select SARISA
BEAUTY PALACE SPA Shop were overall at a highest level. When all aspects of Brand image
at the highest level, which, ordered from the highest to the lowest, were the aspects of
Price, Service, and Quality.

Keyword : The decision; spa
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