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Abstract

Research subject Investment decisions in long-term equity mutual funds of
investors in Social Network. The objectives are (1) To study investment decisions in
long-term equity funds (2) To study investors' decision to invest in long-term equity
funds in Social Network Classified by demographic factors (3) To study the ingredients
in marketing Consumer behavior Value factor That affects the investment decisions in
long-term equity funds of investors in Social Network, The sample group used in the
research was the group of investors in Social Network Investing in long-term equity
funds, Sample of 400 people, calculated by using the Cochran calculation method. This
research uses the Convenience sampling method to collect the descriptive statistics data
via questionnaire as study tools.

The study found that investors in social networks with different genders
Different educational levels, different occupations, and different monthly income. This
makes investing decisions in long-term equity mutual funds different. As for the
marketing ingredient factors Consumer behavior Value factor It was found that there
were 6 independent variables that had a statistically significant effect on investors'
decision to invest in long-term equity mutual funds at 0.05, namely economic values
Values of truth Reasons for buying Building and presenting physical characteristics
Type of purchase Social values.

Keyword : Investment decisions, long term equity funds, investors
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