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ABSTRACT

The objectives of this study were 1) To study the loyalty of the True Move brand of
Generation Y consumers 2) To study the service value factor and product value factor to the
loyalty of the True Move brand of consumers of Generation VY.

The sample group in this research is 400 users of True Corporation's products and
services, which are in the Generation Y group. The questionnaire was used as a tool for data
collection. The statistics used in the descriptive analysis were mean and standard deviation, and
the hypothesis was tested with multiple regression statistics.

The results of the hypothesis testing revealed that the relationship management strategy
that affects the True Move brand loyalty of Generation Y consumers. Comprising of customer
tracking Quality, Brand awareness, Price and Quality, Brand awareness of quality. It affects the
loyalty of the True Move brand of the consumer of Generation Y
Keywords: Relationship Management Strategy; True Move brand loyalty; Generation Y

consumers.
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