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ABSTRACT

Subject research Decision to buy men's apparel through online channels of the population in
Bangkok. The objective is to (1) to study the decision of buying men's attire via online
channels among the population in Bangkok. (2) To study the decision to buy men's apparel
through online channels of the population in Bangkok. Classified by demographic factors (3) to
study factors of online media usage behavior affecting the decision of buying men's apparel
through online channels among the population in Bangkok. (4) To study lifestyle (Lifestyle)
that affect men's attire purchase decisions via online channels of the population in Bangkok (5)
to study technology acceptance (Theory of Acceptance Model: TAM). Which affects the

decision to buy men's apparel through online channels of the population in Bangkok

The sample group used in this research was the population of Bangkok, totaling 400
people and using a gender-free sampling method. The data collection tool was
Questionnaire.The analysis of the data for this study was divided into two parts: (1) Descriptive
Statistics, Mean and Standard Deviation (SD). (2) Inferential Statistics: One-way ANOVA was
used to analyze the data and test the difference between the paired means. Using LSD

method and data analysis using multiple regression analysis.

The results of the research revealed that (1) the population in Bangkok with different

age, occupation, objective, experience, person with different purchase participation, made the



decision to buy men's apparel through online channels differently (2). Living (Lifestyle) and
technology acceptance (Theory of Acceptance Model: TAM) found that the decision to buy
men's attire via online channels of the population in Bangkok, if wanting to buy men's attire in
the future, choose the online channel. Which is the most average in decision-making And
factors on all 3 aspects The aspect that most influenced the decision to buy men's apparel
through online channels of the population in Bangkok the most was Technology adoption
(Theory of Acceptance Model: TAM) in terms of attitude to use and perception of usefulness.
Followed by lifestyle (Lifestyle), interest, online media usage behavior, frequency of online
purchases per month on average, number / time, and in one day. How many times per day do
you go in and out of online media, and finally Opinion on lifestyle (Lifestyle) influences the

decision to buy men's apparel through online channels among the population in Bangkok.
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