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ABSTRACT

The objectives of this dissertation, the customer’s behavior within Pathum Thani on
purchasing food through the mobile applications, are (1) to study the behavior of
consumers in purchasing food through a mobile application in Pathum Thani Province. (2)
to study the behavior of the consumers in purchasing food online through an application
in Pathum Thani Province which classified by demographic factors. (3) to study the
marketing mix factors that affecting consumer behavior on purchasing food through a
mobile phone application in Pathum Thani Province. (4) To study the factors of technology
acceptance affecting consumer behavior in purchasing food through mobile phone
applications. (5) to study the factors of external environment (PEST Analysis) that affect the
behavior of consumers in purchasing food through a mobile application in Pathum Thani
Province. (6) to study the market mix factors, technology adoption factor and external
environmental factors (PEST Analysis) that affecting consumer behavior in Pathum Thani on
purchasing food through the applications.

The results showed that Individual factors such as gender, age, educational level, income,
and occupation made different results of customer behaviors in purchasing food through

mobile phone applications in Pathum Thani Province was statistically significant around



0.05 and also the marketing mix factor that affecting on consumer behavior was
statistically significant around 0.05. From the result.
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fulsdase b Std. Beta t Sig. F Sig.
Error
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AULATYFNY 0.177 0.061 0.170 2903  0.004*
CUIVEREH 0.040  0.058 0.047 0697  0.486
pnumalulad 0.566  0.062 0524 9.186  0.000

R =0.628 ,R2 = 0.394 , Adjusted R Square = 0.377 , SEE = 0.65262
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