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ABSTRACT

The purposes of this research are; (1) To study consumer purchasing decision
process of buying facial skin care in Ratchathewi District. (2) To study consumer purchasing
decision process of buying facial skin care in Ratchathewi District classified by demographic
factors. (3) To study how marketing mix and brand loyalty effect consumer purchasing
decision process of buying facial skin care in Ratchathewi District

The sample used in this research is 4 0 0 people in Ratchathewi District, using
questionnaire to collect data. The statistics used in this analysis are frequency, percentage,
mean, and standard deviation by testing the hypothesis using t-test statistics, one-way
variation statistics (One-way ANOVA). If differences are found, they will be compared using
LSD methods and multiple regression statistics.

The hypothesis test result shows that population in Ratchathewi District have
similar purchasing decision process even though their gender, age, occupation, and income
are different. Marketing mix also does not affect their decision making. In conclusion, the
main factor that effect consumer purchasing decision process of buying facial skin care in

Ratchathewi District is brand loyalty
Keywords: Buying Decision; facial skin care; Marketing Mix; Brand Loyalty
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