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A Study of Consumer Behavior on Buying Facial Cream Sachet Package

in The Samutprakarn Province
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Abstract

Research subject A Study of Consumer Behavior of Buying Facial Cream Sachet
Packet in the Samutprakarn Province. The objective is to (1) To study the consumer
behavior on buying facial cream sachet package in the Samutprakarn province. (2) To
study the consumer behavior on buying facial cream sachet package in terms of
purchasing for trial use and regular use in the Samutprakarn province classified by personal
factor. (3) To study the responses to marketing mix, brand image and external
environment affecting consumer behavior on buying facial cream sachet package in terms
of purchasing for trial use and regular use in the Samutprakamn province. The sample group
used in the research was 402 personnel from the Samutprakarn Population. Based on
Cohen's calculation method using SPSS program, which is based on Cochran, W.G. (1953)
formula, using convenience sampling with purposive sampling method.

The study indicated that Personal factors, such as sex and different average incomes
per month made the different of the consumer behavior on buying facial cream sachet
package in terms of purchasing for trial use in the Samutprakarn province different in
statistical significance 0.05 and Personal factors, such as sex and different age made the
different of the consumer behavior on buying facial cream sachet package in terms of
purchasing for regular use in the Samutprakarn province different in statistical significance
0.05 and the responses to marketing mix affecting consumer behavior on buying facial
cream sachet package in terms of purchasing for trial use in the Samutprakarn province
which is consideration on product and for regular use is consideration on product and
consideration on price and the brand image affecting consumer behavior on buying facial
cream sachet package in terms of purchasing for trial use in the Samutprakarn province
which is brand trust and for regular use is brand reputation and the external environment
affecting consumer behavior on buying facial cream sachet package in terms of purchasing

for trial use and regular use in the Samutprakarn province which is technology
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