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Abstract

The objective of this research aimed to study demographics, purchasing behavior, brand equity
and life style factors influencing the decision to buy fashion clothes on the online platform store. The
population used in the research was consumers that used to buy fashion clothes on online platform store.
The sample group used in the research was 385 samples by purposive sampling method. Using
questionnaires as a tool for data collection and analyzed using descriptive statistics such as frequency,
percentage, mean and standard deviation and using inferential statistics such as Independent Sample
t-test, F-test, and Multiple regression analysis.

Research results showed characteristics of survey respondents as follows: 289 were female
(75.1 percent), 168 were age 21-30 years old (43.6 percent), has highest education status as bachelor
degree about 2 19 people (56.9 percent), have a single about 282 people (73.2 percent), 143 people
still student (37.1 percent); 106 people received monthly salary 10,001 — 20,000 Baht (27.5 percent).

The result of hypothesis testing showed that (1) the differently of demographics factors; age
and education were influence decision to buy Fashion Clothes on The Online Platform Store is different
at significant level of 0.05 (2) the differently of purchasing behavior on online world; the frequency of
buying fashion clothes, Amount of money purchased for fashion clothes each time, people who
influence the decision to buy clothes, time period to buy fashion clothes, reasons for buying fashion
clothes that the decision to buy fashion clothes on the online platform store is different at significant
level of 0.05 (3) brand equity factors; brand loyalty and perceived quality, and brand awareness affected
the decision to buy fashion clothes on the online platform store at significant level of 0.05. with
predictive power of 21.8 percent (4) life style; interests and opinions, and activities affected the decision

to buy fashion clothes on the online platform store at significant level of 0.05 with predictive power of



32.5 percent and (5) brand equity and life style factors; interests and opinions, brand loyalty and
perceived quality, and brand awareness affected the decision to buy fashion clothes on the online
platform store at significant level of 0.05 with predictive power of 36.3 percent.

Keywords: purchasing behavior, brand equity, life style, the decision to buy
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