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Abstract

In this study, it was a quantitative research. The objective is to study behavior and the decision
to purchase a housing estate and finding the relationship between purchasing decisions that
affect consumer behavior in making purchase decisions in housing estates in the area Chiang
Mai Province The sample group consisted of 400 people living in Chiang Mai province using
questionnaires to collect data. The statistics used in the study were correlation.

1. Most of the samples were female, 59.5% aged between 31-40 years old, 45.0% had a
bachelor's degree, 90.2% had married status, 74.0% had a career as a civil servant/state
enterprise/government employee, 52.0% had Average monthly income is 30,001 — 40,000
baht, 56.0%

2. The decision to purchase a housing estate in the area Chiang Mai Province found that as a
whole, it was found that the purchasing decision level was at a high level. The first place was
the price aspect, the after-sales service process was followed, and the third place was the
location.

3. Consumer behavior in the decision to buy a housing estate in the area Chiang Mai Province
found that overall, the behavior was at the highest level. The aspect with the purchase
behavior ranked No. 1 was perception. followed by family and third in social and financial

4. Finding the relationship between purchasing decisions that affect consumer behavior in
purchasing a housing estate in the area Chiang Mai Province found that

1) The product aspect had a negative correlation with housing buying behavior. statistically
significant at the 0.05 level

2) Price and location aspects do not correlate with buying behavior of housing estates in the

area Chiang Mai Province



3) Marketing promotion, staff, environment In terms of after-sales service process, it was found
that there was a positive correlation with housing purchase behavior. statistically significant at

the 0.05 level
Keywords : purchase decision / consumer behavior in decision to purchase a housing estate
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