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Abstract

Factors affecting healthy food consuming of generation Y in Bangkok. The objective of
this study was to study the factors influencing healthy food consumption behaviour of
Generation Y people in Bangkok. It was classified by demographic factors such as sex, age,
status, monthly income, education level. The population used in this research was a
population of 400 Generation Y people in Bangkok. The questionnaire was used as a tool to
collect data. The statistics used for analysis were descriptive statistics consisting of frequency,
percentage, mean, standard deviation. test the hypothesis too Data were analyzed by t-test
and one-way ANOVA. If differences were found, they were compared in pairs. by using LSD
method and using multiple regression statistic. The hypothesis test was at the statistical

significance level 0.05.

The results showed that most of the respondents were male, aged 26-30 years, single
status, income level 15,001-30,000baht, bachelor's degree education. Overall, from the
hypothesis testing, it was found ages and incomes has different influences on healthy food
consumption behaviours of Generation Y people in Bangkok. Gender, status, and educational
level do not influence healthy food consumption behaviour of Generation Y people in
Bangkok. Factors that drive attitudes about healthy food, health values and value Influence on
healthy food consumption behaviours of Generation Y people in Bangkok. Driving Factors
Compatibility of Reference Groups group of friends and social groups influence on healthy

food consumption behaviour of Generation Y people in Bangkok.
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Problem ,\ Information Evaluation of Purchase Post-purchase
Recognition / Search Alternatives Decision Evaluation

Figure 1: Five stages of purchase decision making.
AmnszUIunsinaulete (Buyer Decision Process Theory)
i1 Kotler and Keller (2012)
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