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ABSTRACT

This research aims to (1) To study the investment incentives in the Stock
Exchange of Thailand of investors in the area Bangkok (2) to study personal factors
affecting investment incentives in the Stock Exchange of Thailand of investors in
Bangkok; (3) to study personal influences affecting investment incentives in the Stock
Exchange of Thailand of investors Investors in Bangkok The sample group of this
research is investors in Bangkok. By using questionnaires as a tool to collect
information The statistics used in the analysis were frequency, percentage, mean and

standard deviation. The hypothesis was tested using a one-way ANOVA t-test.

Hypothesis Test Results 1 It was found that different personal factors
influenced investment incentives in the Stock Exchange of Thailand of investors in the
area. The results of the analysis revealed that sex, age, and status were different.
Resulting in incentives to invest in the Stock Exchange of Thailand of investors in
Bangkok. No different The sample group that has career education level monthly
income Different factors affect investment incentives in the Stock Exchange of

Thailand of investors in Bangkok differently.



The results of the hypothesis test 2 Investment behaviors classified by Period
of investment in securities Securities companies that use the service source of
investment number of securities held Different influences on investment incentives in
the Stock Exchange of Thailand of investors in the area. Bangkok no different The
group of securities that invested the most Different investment amounts affect

investors’” incentives to invest in the Stock Exchange of Thailand. Bangkok, different.

Keyword Stock Exchange ; Investing; Invertor
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