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ABSTRACT

Covid-19 outbreak Measures to limit restaurant service, work from home style,
behavior of consumers who are familiar with using food delivery apps to accommodation and
half government measures, making the whole year 2021 the market value of food delivery
(new calculation base has included products in the bakery category and beverages such as
tea, coffee, fruit juices, etc.), growing 46.4% from 2020.

The results showed that Factors affecting and influencing the decision to order food
via food delivery platform of Nakhon Pathom people in terms of demographic factors

including gender, education level monthly income and different types of accommodation



Food delivery will be decided on different platforms. And marketing mix factors (7Ps) factors
including process, people, marketing promotion and price factors influence the decision to

order food through the food delivery platform of Nakhon Pathom people.

Keywords: Food delivery platform, Purchase decision
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