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Factors affecting the decision to choose a beauty clinic service

of Generation Y population in Bangkok
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ABSTRACT

The objectives of this research were 1) to study demographic factors such as sex, age,
marital status, educational level. Occupation and average monthly income and 2) to study the
marketing mix factors such as product, price, distribution channel, marketing promotion,
personnel, process, and physical characteristics related to choosing beauty clinic services among

the Generation Y population in Bangkok.

The sample group used in this research was the Generation Y population, both males and
females, aged 22 - 42 years (as of 2022), who used beauty clinics in Bangkok, amounting to 400
people. Determine the sampling pattern. Stratified Sampling is a survey research study. Data was
collected through questionnaires. (Questionnaire) The statistics used for the analysis were
Percentage, Frequency, Mean, and Standard Deviation. One-Way ANOVA (One-Way ANOVA) If any
differences are found, it will compare pairs using Multiple Comparisons (LSD) and multiple

regression statistics. (Multiple Regression Analysis)

The results of the research found that most of the respondents were female. Total 324
people, representing 81.00 percent, aged between 22-28 years, a total of 237 people, representing
59.30%, are single, a total of 239 people, representing 59.80 percent, have a bachelor's degree. A
total of 301 people, representing 75.30%, are employees of private companies. A total of 183
people, representing 45.80%, had an average monthly income range between 15,000-30,000 baht,

totaling 204 people, representing 51.00 percent.

Demographic factors of different genders of service users’ effect on the decision to use
the service differed at the level of statistical significance of 0.01. In terms of age, marital status,
the different levels of education, occupation, and average monthly income of the service users

had a no different effect on the service’s decision statistically significant 0.05



Marketing mix factors related to choosing beauty clinics among the Generation Y
population in Bangkok were price, procedure, statistically significant at 0.01, and physical
personnel appearance with statistical significance at the 0.05 level distribution channel and
marketing promotion. There was no relationship with choosing beauty clinics among the

Generation Y population in Bangkok. statistically significant 0.05
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