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ABSTRACT

The purpose of this study to examine the factors affecting satisfaction in use the
services of Kasikorn Bank customers, Huamark Branch which include personal factors and
the marketing-mix factors. The samples for this research were four hundred students of
Kasikorn Bank customers both of male and female. In terms of age, range between 20 - 51
years by using a questionnaire as a data collection tool. and analyze the data with the
statistical package program The statistics used for descriptive analysis consisted of
frequency, percentage, mean and standard deviation. The inferential statistic used was the

One-way ANOVA (F-test) and Multiple Regression Analysis.

The results showed that most of the Kasikorn Bank customers were female aged
25-35 years, single, having a bachelor's degree from the university and work in a private
company, with average income of 20,001 - 30,000 baht that the most samples were
satisfied with marketing mixes at the highest level (X = 4.27) Furthermore the most
samples were satisfied with employee and the people at the highest level (X= 4.52) The
overall satisfaction level of the services of Kasikorn Bank customers, Huamark Branch are

high (X= 4.51)

The results of hypothesis testing found that 1) personal factors including gender,
age, education level, occupation, average income per month, affected the different
satisfaction in use the services of Kasikorn Bank customers, Huamark Branch at the
significant level of 0.05 2) marketing mix consisting of product, channel, promotion, staff,
and physical environment had different level of effects on customer satisfaction in use the

services of Kasikorn Bank customers at the significant level of 0.05.
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