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RUST REMOVAL PRODUCTS: A CASE STUDY OF BANGKOK
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Abstract

Marketing Mix And The Adoption Of Technology Effecting Making Decision on
Online purchasing Rust Removal Products: A Case Study Of Bangkok aimed to 1.) to
study the decision of buying rust removal products online in Bangkok case study 2.) to
study making decision in buying rust removal products online: Case study of Bangkok
divided by personal status 3.) to study the study of marketing mix and the adoption of
technology that affects customer decision to buy rust removal products online in Bangkok.

The sample group used in the research were 422 people who have bought rust removal



products online and lived in Bangkok by using Yamane's computational method. This
research was used Convenience Sampling to collect sample group. The research tool was a
questionnaire created by the researcher and was divided into 4 parts which were Part 1.)
questionnaire on personal status of respondents, Part 2.) questionnaire on marketing mix
that affects the decision to buy rust removal products online, Part 3.) Questionnaire on
technology acceptance that affects the purchase of rust removal products online and Part
4.) Questionnaire on the level of opinion about Decision to buy rust removal products.

The results of the study revealed that personal factors which were the difference of age,
income and housing characteristics resulted in different purchase decisions of rust removal
products. The statistically significant at 0.05. Moreover, this research was found that
Marketing mix factor did not affect the decision to purchase rust removal products online.
However, the technology acceptance affected making decision on purchasing rust removal
products in 3 aspects, namely the perception of ease of use, perceived benefits in use and

attitude towards use which statistically significant at 0.05.
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