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Abstract

Research subject “ Marketing Mix And Behavior Factors Affecting the Purchasing Decision
Fashion is Imported Through Online Applications of Consumers in Bangkok ” is (1) to study the
purchasing decision fashion is imported through online applications of consumers in Bangkok (2) to study
the purchasing decision fashion is imported through online applications of consumers in Bangkok Classified
by personal factors (3) to study marketing mix and behavior factors affecting the purchasing decision
fashion is imported through online applications of consumers in Bangkok. The sample group used in the
research was 400 consumers in Bangkok province by using the method of Taro Yamane to determine the
size of sample group and using a convenience sampling method. The research instruments are questionnaires
divided into 4 parts, which are Part 1: Personal data of the respondents. Part 2 : marketing mix factors
affecting the purchasing decision fashion is imported through online applications. Part 3 : Consumer
behavior affects the purchasing decision. And Part 4 : The purchasing decision.

The study indicated that Personal factors such as age, degree, work experiences and different
incomes made the purchasing decision fashion is imported through online applications of consumers in
Bangkok different in statistical significance 0.05 and Marketing mix affecting the purchasing decision
fashion is imported through online applications of consumers in Bangkok are product and price Consumer’s
behavior affecting the purchasing decision are motivation and knowledge.

Keywords: Fashion is Imported, The decision
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