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Abstract

The objective of research subject “The Marketing Mix and Consumer’s Behavior Affecting the
Insurance Customer’s Satisfaction toward the Service of AudeeWannamayom. Co.,Ltd. from 2020 to 2021
(during COVID-19 Outbreak)”  This study aimed to investigate: 1) the insurance customer’s satisfaction toward
the service of AudeeWannamayom Garage from 2020 to 2021  (during COVID-19 Outbreak); 2) the insurance
customer’s personal factors and satisfaction toward the insurance service of AudeeWannamayom Garage from
2020 to 2021 (during COVID-19 Outbreak); and 3) the effect of the marketing mix and consumer’s behavior
toward the insurance customer’s satisfaction toward the garage’s service. = The sample group consisted of 405
customers who had used the car repair insurance service at the garage that was defined by Yamane’s sample size
calculation and selected by a convenience sampling method; meanwhile, the research tool was the questionnaire

developed by the researcher ~ with 4 parts including: Part 1: Informant’s Personal Information;  Part 2: Question



items on customer’s behavior concerning the use of insurance service at Audee Wannamayom Garage; Part 3:
Marketing Mix Factors; and Part 4: Insurance customer’s satisfaction toward the service of Audee Wannamayom

Garage from 2020 — 2021 (during COVID-19 outbreak).

Based on the study outcome, the multiple regression analysis on the consumer’s behavior affecting the
insurance customer’s satisfaction toward the service of AudeeWannamayom Garage indicated that the social value
had notably affected the insurance customer’s satisfaction toward the garage’s service from 2020 — 2021 (during
COVID-19 outbreak) with a statistical significance of 0.05; on the other hand, the attitude and motivation had no
effect on their satisfaction toward the garage’s service. In term of the marketing mix factors, People and Process
had an effect on the insurance customer’s satisfaction on AudeeWannamayom Garage with a statistical significance
0f 0.05; whereas, Product and Price, Distribution Channel (Place), Promotion, and Physical Evidence had no effect

on the customer’s satisfaction toward the grarage’s service during COVID-19 outbreak.

Keyword: The Marketing Mix;Consumer’s Behavior;The Insurance customer’s satisfaction toward
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