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ABSTRACT

The objectives of this research were 1) To study the influence on personal factors. that
affects the decision to purchase premium brands on the online platform (Bangkok case study) to
classify according to demographics 2) To study the use of theory of planned behavior and brand
factors that affects the decision to purchase premium brands (Bangkok case study)

The sample group used in this independent study was a population of 400 people in
Bangkok using questionnaires as a data collection tool. The statistics used in the descriptive analysis
were frequency, percentage, mean and standard deviation. One-way ANOVA statistic. If
differences are found, they will be compared in pairs. by using LSD method and using Multiple
Regression Analysis.

The hypothesis testing results showed that, the decision to purchase premium brands on an
online platform (Bangkok case study). Overall, it was at a high level. and if classified by
demographic The decision to buy premium brands differs in the age range of consumer. As for the
factors in the plan behavior and the factors in the brand that affect the decision to purchase premium
brand products on the online platform (Bangkok case study) i.c., behavioral factors according to
the plan in relation to conformity with the reference group Perceived ability to control behavior and
the efficiency of the brand.

Keywords: PURCHASE DECISIONS, PLANNED BEHAVIOR, BRAND FACTORS
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