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Abstract

independent study subject Marketing Mix and Consumer Behavior Affecting
Rental Satisfaction of Thanusak Dormitory Tenants. The objectives were: (1) to

study the rental satisfaction of Thanusak dormitory tenants; (2) to study the rental



satisfaction of Thanusak dormitory tenants classified by Personal factors (3) to
study the factors of marketing mix and consumer behavior factors affecting the
satisfaction of room rental of Thanusak dormitory tenants. The population of this
study was 612 Thai people living at Thanusak Dormitory. The sample group
consisted of 242 people. Random sampling using questionnaires as a research tool.
Statistical data analysis by frequency, percentage, mean and standard deviation,

T-Test, F-Test and one-way ANOVA.

The study found that the sample group of tenants in Thanusak dormitory
are mostly female, aged 21-37 years, factory workers, income 10,000-15,000 baht,

live in a project at the price of 1,800-1,900 baht.

Different tenants' ages resulted in different preferences for Thanusak

Dormitory in 3 aspects.

Products Distribution Channels Physical characteristics and attitudes

affect the satisfaction of Thanusak Dormitory.

Keywords : Marketing mix, Consumer behavior, Satisfaction of Thanusak

Dormitory.
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