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Abstract

Research “Marketing Mix (7P) and Brand factors that Affect the Decision to Purchase the
Condominium (Resale) in Bangkok along the BTS Skytrain in Sukhumvit Line and Nearby Areas”. (1) To know
the factors affecting the decision to purchase the condominium (Resale) in the Bangkok area Along the BTS
(BTS), Sukhumvit line and nearby areas. (2) To know the factors of marketing mix that affect the decision to
purchase the condominium (resale) in the Bangkok area along the BTS, Sukhumvit line and nearby areas. (3)
To know the brand factor and project name what choosing to purchase the condo (resale) in the Bangkok area

along the BTS, Sukhumvit line and nearby areas. The sample group used in this research was a population of



400 people in Bangkok province by using the method of Taro Yamane to determine the size of sample group
and using Convenience Sampling method and using questionnaires and analyzed with descriptive statistics.
The result revealed that a majority of subject were female 71.3%, in the age range of 25 — 40 years
old averaging 67.5%, the most of respondents were single 67.8%, 64.8% mostly had graduated with bachelor’s
degree, and, mostly working in private company 48.8% and the salary 15,001 — 25,000 baht per month 22.8%.
The result of the study of marketing Mix (7P) and brand factors that effect the decision to purchase
the condominium (resale) in Bangkok along the BTS sky train in Sukhumvit line and nearby areas. It was found
that the marketing mix in factor, product, people, promotion, physical, process including the brand quality,
brand awareness which affect to the purchasing of condominium (resale) in Bangkok along the BTS Skytrain

in Sukhumvit line and nearby areas it had a statistically significant effect on purchasing 0.05.

Keywords : Condominium, Marketing, Brands.
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