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ABSTRACT

The objectives of Research on Marketing Mix and External Environment Influencing Cafe
and Co-Working Space Choices of Kanchanaburi Rajabhat University Students were (1) to study
the factors of marketing and external environment influencing the selection of cafes and co-working
spaces of Kanchanaburi Rajabhat University students. (2) to study the different personal factors of
Kanchanaburi Rajabhat University students influence the choice of cafes and co-working spaces
differently. (3) to study the marketing mix and external factors influencing the selection of cafes
and co-working spaces of Kanchanaburi Rajabhat University students. The sample group of this
research was 362 students of Kanchanaburi Rajabhat University who used to use cafes and
co-working spaces using Yamane's computational principles. Convenience sampling was used.
The questionnaire created by the researcher was divided into four parts: Part one, personal factors
of the respondents. Part two, Marketing Mix Factors Influencing Cafe and Co-Working Space
Choices. Part three, external factors, and part four, concerning the choice of cafes and co-working
spaces of Kanchanaburi Rajabhat University students. The results revealed individual factors such
as gender, age, and faculty. Moreover, education level and disparate monthly income of students
did not affect the choice of the cafe and co-working space of Kanchanaburi Rajabhat University
students, statistically significant 0.050, and the marketing mix that affects the selection of cafes and
co-working spaces of Kanchanaburi Rajabhat University students were products and prices.
In terms of the external factors affecting the selection of cafes and co-working spaces of

Kanchanaburi Rajabhat University students were COVID-19 and technology.

Keywords: Marketing Factors, External factors, Service Selection, Cafe and Co-Working Space
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