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Abstract

The objectives of this research were 1) to study the demographic factors affecting the
decision to receive Click Physiotherapy services in Huai Khwang District. Bangkok 2) to study
the level of decision making affecting physical therapy admission in Huai Khwang Bangkok from
a sample of the population living in Huai Khwang district. Bangkok 200 samples of physical
therapy clinics were used by questionnaires as a tool to collect statistical data for data analysis,
i.e. frequency, percentage, mean, standard deviation, t-test and f-test (One-Way ANOVA).
Statistical significance at the 0.05 level

The results of the study found that the majority of the sample groups were female, 120
people, representing 60.0 percent, aged 31-40 years, 147 people, representing 73.5 percent,
having a bachelor's degree, 105 people, representing 52.5 percent, were Employees of private
companies of 135 people, representing 67.5 percent and having an average monthly income of
20,001 - 30,000 baht, 102 people, representing 51%. in Huai Khwang Bangkok has 4 factors: 1.
Products and services 2. Price 3. Distribution 4. Marketing promotion It was found that the
overall level was at a high level. The hypothesis testing results showed that Different
demographic factors influence the decision to use physical therapy clinics. In Huai Khwang,
Bangkok, there were differences. It was found that 2 factors, namely age and average monthly
income, influenced the decision to use physical therapy clinics. in Huai Khwang District,

Bangkok at the 0.05 level of statistical significance

Keywords: decision making, physiotherapy, marketing mix
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