mwﬁawaiwaa;ﬂ%’u%mmaﬂw?\Lﬂ%’% Foodpanda 223A%811191%
‘lmmm*ﬁuﬁn@amwumummﬂm"i’uaan
CUSTOMER SATISFACTION WITH THE SERVICE OF THE FOODPANDA
APPLICATION BY WORKING-AGED PERSONS IN EASTERN BANGKOK
AREA

a 6 l:; dq'
NIIWNIT N
§1VINNTIANNT ﬂmzu’%migsﬁa
VANINLINLINARI Uszinelng

;‘;]T{uﬁ@mauuwmm

Kannika Nampee
E-mail: Kannikaza123456@gmail.com
Department of Management, Faculty of Business Administration,
Ramkhamhaeng University, Thailand

Corresponding author

msﬁﬂMﬁﬁ'&lﬂ%ﬁﬁi’mqﬂizmﬁﬁaﬁﬂmﬁfﬂﬁ'ﬂﬁ'ﬁwa@iamﬂﬁaﬂl"ﬁﬁmmaﬂ
WALATY Foodpanda wazanuiswaladanslauSnsualnaiati Foodpandauadauie
ﬁﬂmuluw@w’{uﬁﬂgamwumummﬂmi’uaaﬂ ﬂﬁju@hamdﬁlﬂumiﬁﬂmﬁa AU
v‘hmu‘lummﬁuﬁﬂgamwumummmzi’uaaﬂ Fuan 400 au laslsuuusauanudn
Lﬂ’%"aaﬁalummﬁmmmuiaga aﬁaﬁlﬂumﬁmﬁ:ﬁﬁagaﬁa ANuh Sanaz dade
frwdosuuanasgu uaznaseusuuigiulaslfnimasaued (Independent t-test)
wazMITIANERANULYTUTIUNNLGEE (One-Way ANOVA)

NANNIANBINLT ﬂ@;&l@ﬁaEi’]d?h%i%tlﬂ“ﬁﬂ%ﬂ’ﬁLLaﬂwﬁLﬂfu luz291787 08.01-
14.00. Y0882 50.75 JzuzIaluMslTuINsuadnALnTUEIRlRRAe 1187 1-10 WITY/
A% Youar 39.75 lFUSMTUEUWRATY 1-2 A33/3% Jouas 78.75 FNUSMNT 501-1,000
/031 Sauaz 38.00 wazwuin AwAaRndaTasfidnadanisdanldusnisuayl
WALATYH Foodpanda msidenliusslomivasuatnwiatu wodinssulunmsltusnsuay
WALATU uazAnudisnalalunafenlduinualwiiatiu Foodpanda agluszauann


mailto:Kannikaza123456@gmail.com

A | a oA ' v a v Aa '

HANINAFOURNNAZIW WU (1) 91TW wazne lanuandranuddaseninade
AsiaanltuINITuaUWALATY Foodpanda LANATIAK (2) bWA STALUNITAN©YY 21T
wazelanuandranuwiimaienlddszlomiva e Wity Foodpanda Wan@Ins (3)
o A \ v A A o a a o |
anwasdszonsnuandrenuiingdnssululdnisusnisuedwalatu Foodpanda 14
d19nw @) TelanuandranuiianuninaladenislsuSnisuewiiagu Foodpanda
69N

ardan: anuianalavesrlduinig ; uawiiadi Foodpanda ; wodnssumslduinig

Abstract

The objective of this research was to study the factors affecting the use of
Foodpanda application and the satisfaction with the service of the Foodpanda
application of the working-aged persons in the eastern Bangkok area. The sample
group was 400 working-aged persons in the eastern Bangkok area. The questionnaire
was used as the research tool to collect the data. The statistics used to analyze the
collected data included the frequency, percentage, mean, and Standard Deviation
(S.D.). The hypothesis was tested with the independent T-test and One-Way ANOVA.

Research results illustrated that 50.75% of the sample group used the
application between 08.01 am. and 2.00 pm. 39.5% used the application 1-10
minutes/time. 78.75% of them used the application once or twice a day. As for the
expense, 38.00% spent 501-1,000 THB per time. Furthermore, it was found that the
level of opinions on the factors affecting the use of service of the Foodpanda application
in terms of application utilization, the behavior of the service, and the satisfaction with
the use of Foodpanda application was at a high level.

The hypothesis test results showed that the different occupations and incomes

had different impacts on the use of the application. In addition, people who had different



genders, educations, occupations, and incomes utilized the application differently.
However, the people with different demographic characteristics had similar behavior of
using the Foodpanda application. Additionally, it was found that the satisfaction with the
service of the Foodpanda application of the people who earned different incomes was
different.

Key words: Satisfaction of service user, Foodpanda application, Behavior of service
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