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Abstract

The research subject is the intention of the population in Bangkok to purchase the COVID -19 antigen test
kit. This research has two purposes: (1) to study the intention to purchase the antigen test kit for the population in
Bangkok and (2) to study the effect of differences in personal factors such as gender, age, educational status, and
average monthly income to purchase. (3) to study the factors of the theory of planned behavior and the marketing
environment that affect people's intentions to buy antigen test kits in Bangkok. The Yamane calculation principle
and the convenience was used to sampling method. The sample group consisted of 420 peoples. The questionnaire
composed of 3 segments including personal data, opinion about the theory of planned behavior and the marketing
environment and intention factors to buy the ATK

About the personal data, the age range, marriage status, education level, occupation, and average income are
significant factor to purchase ATK (p<0.05). About the theory of planed behavior, the behavior control is significant
factor. About the marketing environment, the information seeking about COVID and the COVID situation are
significant factors of the intention to buy the COVID-19 infection kit. The person age 25-40 years old, bachelor
degree, single status, office worker with salary 30,001-45,000 Bath has highest chance to but ATK. Therefore,
marketers and entrepreneurs should focus these accounts as target of the selling of COVID-19 test kits. because these
persons have intention to buy ATK for protection Self-Check for Infection as the first level of self-defense, need to

reduce the self-spread of the COVID 19 and have a responsibility to the social.
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