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ABSTRACT

The objectives of the research in “Marketing factors and behavioral patterns
influencing the selection of agricultural tourism attractions in Nakhon Nayok province”
were: (1) to study the decision of tourists to select the service of agricultural tourism
attractions in Nakhon Nayok province, (2) to study the differences of personal factors
influencing the decision of tourists to select the service of agricultural tourism attractions
in Nakhon Nayok province, and (3) to theoretically study marketing and planned
behavior factors influencing the decision of selecting the service of agricultural tourism
attractions in Nakhon Nayok province.

The results showed that the respondents mostly are male with age between 24-
40 years old, married, no children. Majority of them have bachelor's degree, and work
as civil servants/state enterprises with income between 15,001 - 35,000 baht. Moreover,
they are from the central region of Thailand. Marketing and planned behavior factors
influencing the selection of agricultural tourism attractions in Nakhon Nayok province
are in the high level.

The hypothesis testing results revealed that the difference of personal factors
does not significantly impact the selection of agricultural tourism attractions in Nakhon
Nayok province. The marketing and behavioral pattern factors in the aspects of product,
price, place, promotion process, and perceived behavioral control in the selection of
services in agricultural tourism attractions that influencing the selection of agricultural
tourism attractions in Nakhon Nayok province are statistically significant in the level of

0.05.

Keywords: Marketing Factors, Planned Behavior Factors, Agricultural Tourism
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