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Abstract

Research Subject A Study of Marketing Mix Factors and Behaviors Affecting
Decision to Use Co-Working Space Coffee Shop Service in Klong Luang District Pathum
Thani Province. The purpose for (1) To study the decision to use the Co-Working Space
coffee shop in Khlong Luang District Pathum Thani Province (2)To study the decision to
use the Co-Working Space coffee shop in Khlong Luang District Pathum Thani Province
Classified by personal factors (3) To study the marketing mix factors (7Ps) and behaviors
that affect the decision to use the Co-Working Space coffee shop service in Khlong Luang
District Pathum Thani Province The population used in this study was the sample who
lived in Klong Luang District Pathum Thani Province. The sample group used in this study
was 407 people. The method of random sampling or convenient random sampling by using
questionnaires as a research tool. Statistical data analysis by finding the frequency,
percentage, mean, standard deviation. One-way ANOVA analysis of variance and data

analysis with multiple regression statistics.

The results of the study found that Most of the samples were female, aged between
25-40 years old, single, bachelor’s degree. Occupational employees of private companies.
Average monthly income at the level 15,000-30,000 baht and found that most of the
samples gave importance to the marketing mix factor at a high level (x=3.97) at the highest

level in all aspects In addition to the product aspect and the attitude aspect is at a high level.

Keyword: Co-working space Coffee shop
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