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Abstract

Research subject of marketing mix and branding influence tourism decision of Wang Nam Khiao
district, Nakhon Ratchasima Province with the objective to (1) study tourism decision of Wang Nam Khiao
district, Nakhon Ratchasima province (2) Study tourism decision of Wang Nam Khiao district, Nakhon
Ratchasima province Classified by personal factors (3) study marketing mix and branding influence tourism
decision of Wang Nam Khiao district, Nakhon Ratchasima province. The sample group used in this study was
400 who have traveled Wang Nam Khiao District Nakhon Ratchasima Province using convenience sampling
method. The statistics used in the data analysis were frequency, percentage, mean, standard deviation, t-test,
one-way analysis of variance, Multiple regression statistics and structural component analysis by Principal
Component Analysis.

The study indicated that Personal factors, such as gender, age, occupation and average income made
the tourism decision of Wang Nam Khiao district, Nakhon Ratchasima Province different in statistical
significance 0.05 and brand charisma, Physical Evidence, Price, brand identity and product affecting the
tourism decision of Wang Nam Khiao district, Nakhon Ratchasima Province.

Keywords: Marketing mix, Branding, Tourism decision
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AT NLAAINANIIATIZHAIDADDBITINT 0l

Std.
Model b Beta t Sig F Sig
Error

Constant -6.680 0.215 31.045 0.000 102.467 0.000*
ﬁwuwﬁﬁﬁmeﬁ 0.151 0.073 0.094 2.066 0.039*

MUz 0.184 0067 0.114 2725  0.007*

MUADIUN/FOIN 0.120  0.065  0.078 1.854 0.065

A159AINUY

MumMsauasuMIAaIN 0.027 0.064 0.019 0.425 0.671

AuyAaINg -0.037  0.085  -0.023  -0440  0.660
AMUNTZUIUMIIANS 0.046  0.075  0.028 0612 0.541
MUSIHULNIIMENN 0.376 0.074 0.238 5.099 0.000*
YAANANUDIUUTUA 0.142  0.075  0.092 1.882 0.061
AR ve MU 0381  0.082 0237 4626  0.000%

AuTAAA LV ILTUA 0.181 0076  0.119 2.391 0.017*

R=0.851,R’=0.725, Adjusted R Square = 0.718, SEE = 0.531
*sig < 0.05
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