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ABSTRACT

The purpose of this study is to examine the marketing mix factors of consumers' decision to
purchase fresh noodles in Chiang Mai province. Classified by demographic factors and to study the
marketing mix factors of consumers' decision to buy fresh rice noodle (Kanom Jeen) in Chiang Mai
province. The sample group used in this research was a group of 365 consumers in Chiang Mai province
using a questionnaire as a data collection tool. The statistics used in the analysis were descriptive
statistics such as frequency, percentage, mean and standard deviation for hypothesis testing for
comparison using t-test statistic and One-Way ANOVA for hypothesis testing. If any differences are found,
they will be compared in pairs. using the method of LSD.

The study indicated that Consumers in Chiang Mai There were 189 females and 176 males,
representing 51.8% and 48.2%, respectively. Most of them were single, 62.50% with an age range
between 31-40 years, representing 55.90%. In the bachelor's degree, 59.70%, also working as a private
employee, 33.40%, and most of them have average monthly income in the range. 15,001-30,000 baht,
representing 39.50%. Opinion on the marketing mix (4Ps) and the consumer's decision to buy fresh rice
noodle (Kanom Jeen) in Chiang Mai. Overall, it's at a high level. When considering each aspect, it was
found that the product aspect (X = 4.32), the distribution channel (X = 4.23), the promotional aspect
(X = 4.14), and the price aspect (X = 3.82).

Keyword: The decision to buy, Fresh rice noodle (kanom Jeen)
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