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ABSTRACT

The objectives of this study were 1) to study demographic factors such as gender,
age, educational level, marital status, and monthly income. that affect the satisfaction of
using Mobile Banking (MyMo) of employees of the Government Savings Bank Headquarters.
2) to study the factors of marketing mix such as product, price, place, and promotion related
to the satisfaction of using Mobile Banking (MyMo) of employees of the Government Savings
Bank Headquarters. This is a Non-Experimental Design. The sample group of 118 people in
the study was employees in the Electronic Card Business Operations Department of the
Government Savings Bank Headquarters. The questionnaires were used to be a tool for
collecting the data marketing mix with the total Cronbach's Alpha 0.968 The data collected
were analyzed by using the frequency, percentage, mean and standard deviation. The
hypotheses were tested by Independent Sample (t-test), One-way ANOVA (F-test), In case of
its had statistically significant different testing a pair of variables by LSD was used to test the
hypothesis for each pair in order to see which pair is different and Multiple Regression

Analysis.

The results of the study found that most of the respondents were female, aged

between 26-35 years old, bachelor's degree level, single, and had a monthly income of



10,001 - 20,000 baht with the highest level of satisfaction of using Mobile Banking (MyMo).
When considering the marketing mix factor by part, found that the price marketing mix had
the highest mean. Moreover, the results of hypothesis testing found that demography
factors of the employees in the Electronic Card Business Operations Department of the
Government Savings Bank Headquarters with different gender, ages, educational levels,
marital status, and monthly income, affecting the satisfaction of using Mobile Banking
(MyMo) are not different at the statistical significance of 0.05 levels. Furthermore, the
marketing mix factors such as product, place had an effect on the satisfaction of using
Mobile Banking (MyMo) with statistical significance at 0.05 levels. Price and promotion at the

statistical significance of 0.01 levels.

Keywords: Satisfaction; Government Saving Bank
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