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ABSTRACT

The objectives of this study were (1) to investigate the purchasing decision level

of consumers towards Thai Watsadu Store, Sukhaphiban 3 Branch, and (2) to examine



the marketing mix factors that affected consumers’ purchasing decisions towards Thai
Watsadu Store, Sukhaphiban 3 Branch.

The sample group of this quantitative research consisted of 392 consumers who
came to use the service and purchase products from Thai Watsadu Store, Sukhaphiban
3 Branch. The questionnaire was used as a tool to collect the data. The statistics used
in analyzing the data included frequency, percentage, mean, standard deviation, and
multiple regression analysis.

The results of the hypothesis testing found that; the marketing mix factors
influenced the purchasing decisions in the area of problem perception, information
seeking, alternatives evaluation and decision to purchase. And did not influence the
purchasing decisions in the area of post-purchase behaviors.

Keywords: Marketing mix; Purchase decision
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