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Abstract

The purpose of this research were to study 1) the overall amount of money to purchase electric vehicles
classified by demographic factors, 2) the average monthly revenue level and the importance level of the supporting factor,
and 3) the correlation of supporting factors and the amount of money that consumers purchase electric vehicles in Bangkok.
This research used quantitative research. The sample was 400 consumers who purchased electric vehicles and lived
in Bangkok. The instrument used in this research was a questionnaire. It was non-probability sampling - convenience
sampling method. The statistics used in data analysis were Percentage, Frequency, Maximum, Minimum, Mean and
Standard Deviation. The hypothesis was tested using t- test statistics, One- way ANOVA and Partial Correlation,
significantly at .05 level. The results found that 1) the overall amount of money to purchase electric vehicles was at a very
low level. (X=872,452.19 baht, S.D.=356,418.35), classified by demographic factors, education level was different,
the amount of money that consumers purchase electric vehicles in Bangkok were not different, but gender, age, status and
occupation were different, the amount of money that consumers purchase electric vehicles in Bangkok were different,
2) the average monthly revenue level was 43,581.30 baht, (S.D. = 29,270.17) The level of importance of supporting factors,
Perceived usefulness was at a very high level (X = 8.53, S.D. = 0.66), followed by Perceived ease of use was at a very high

level (X=8.42, S.D.=0.76), followed by products was at a very high level (X = 8.35, S.D.=0.71), followed by Promotion was



ata very high level (X =8.23, S.D.=0.79), followed by Perceived Price was at a very high level (X =8.10,S.D.=0.78), followed
by The government's policy of electric vehicles was at a high level (X=7.96, S.D.=1.10), followed by Subjective Norm was at a
high level (X =7.35,S.D.=1.33), respectively 3) the correlation with monthly revenue had a quite high positive effect (r = 0.641),
Perceived Price had the lowest positive effect (r = 0.120), Product had the lowest positive effect (r = 0.127), Subjective Norm
had the lowest negative effect (r =-0.127), significantly at .05 level. Perceived usefulness, Perceived ease of use, Promotion
and the government's policy of electric vehicles did not affect the amount of money to purchase electric vehicles.
Suggestion was the government and related agencies should give importance to infrastructure such as sufficient electric
charging station service, extending the period for tax support to entrepreneurs and having policies to support those who
purchase electric vehicles for entrepreneur who can make the price of electric vehicles cheaper in order to make consumers
feel worthwhile and be easy access to electric vehicles. However, entrepreneurs should accelerate the development of
technology in both production and technology of electric vehicles to reduce costs, develop electric vehicles with good features,

more secure, good image of electric vehicles, product quality standards and after-sales service.
Keyword: amount of money to purchase; electric vehicles; technology acceptance; marketing mix
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