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Abstract

The objectives of this study were: 1) to study demographic factors such as sex, age, status,
educational level; Average monthly income and occupation that affect the decision to purchase
health insurance for consumers in the Sathorn area. Bangkok 2) To study marketing mix factors
including products, prices, place and promotion that affects the decision to purchase health
insurance for consumers in the Sathorn area Bangkok. It is a non-experimental research. Data was
collected from a sample group of consumers in the Sathorn area. Bangkok, aged 20 years and
over, which is a group that is beginning to consider the purchase of health insurance. And take
into account the importance of health insurance for more 400 people using a questionnaire that has
been tested for content validity. Reliability with a total Cronbach's Alpha coefficient equal to 0.89
as a data collection tool. Statistics used in the analysis include frequency, percentage, mean, and
standard deviation. Test the hypothesis with t-test statistics, One-Way ANOVA statistics. If
differences are found, it will lead to pairwise comparisons using the LSD method and Multiple

Regression Analysis statistics.

The results of the study found that the majority were female. Their age range is between
41-50 years, they are single, they have a bachelor's degree. Occupation: Employee of a private
company Have an income of more than 50,000 baht and have decided to purchase health
insurance. Overall, it is at the highest level. When considering marketing mix factors On a side by
side basis, it was found that Product marketing mix has the highest average and hypothesis testing
found that Consumers in the Sathon area Bangkok with an education level different Affecting the
decision to purchase health insurance is different, with a statistical significance of 0.05. In

addition, marketing mix factors include: Product side, price side, distribution channel side



Marketing promotion It affects the decision to purchase health insurance for consumers in the

Sathorn area. Bangkok at the level of statistical significance at the 0.05 level
Keywords : Consumer purchasing decisions, Demographic, Marketing mix, health insurance
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