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Factors Affecting Investing in Cryptocurrency of Generation Y Population
in Bangkok Metropolitan Region.
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ABSTRACT

The research aims to studied 1) the degree invested in cryptocurrency of generation Y
overall, categorized by demographic factors 2) the importance of supportive factors invested in
cryptocurrency of generation Y 3) the correlation between supportive factors and the degree
invested in cryptocurrency of generation Y. This research is a quantitative study. The sample
population consisted of generation Y individuals in the Bangkok Metropolitan Region. Data were
collected using questionnaires. It was non-probability sampling - convenience sampling. The
researcher determined a sample size of 400 participants. The statistics used for data analysis
include Percentages, Maximum and Minimum values, Frequency, Mean, and Standard Deviation.
The hypothesis was tested using the Independent Sample Test (t-test), One-Way ANOVA, and
Partial Correlation, statistical significance at 0.05 level.

The results found that 1) the degree invested in cryptocurrency of generation Y overall
was at the lowest level (mean =29,105.0,S.D.=76,782.11), gender and occupation were
different, and the degree invested in cryptocurrency was not different but age, marital status,
education level, and average monthly income were different, and the degree invested in
cryptocurrency of generation Y was also different, a significance level of 0.05 2) Personal Attitude
, Cognitive Component, Expected Return, Perceived Usefulness were at a very high level of
importance. and Financial Status (Average monthly income (mean = 40,390.25, S.D. = 58,834.01),
Average monthly expenditure (mean = 25,935.75, S.D. = 35,688.38), Average monthly savings
(mean = 9,500.00, S.D. = 11,244.02)) 3) Personal Attitude, Average monthly expenditure, Perceived
Usefulness and Cognitive Component were no significant correlation with the degree invested in
cryptocurrency of generation Y but Average monthly income and Average monthly savings and
Expected Return was a statistically significant correlation with the degree invested in
cryptocurrency of generation Y, a significance level of .05.
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Wud AuiAuafdiuyanaiigatvanaliuasulniaesisud (Personal Attitude) A1ugIUEN1TEU
(Financial Status) A 1uA35 AU laluanalduasulniaasisud (Cognitive Component) Anu
HAMDUWNUNAIAI198LA5U (Expected Return) kaga1uniseausumnalulad (Perceived Usefulness)
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Uaduauguen1siu (Financial Status)
selfndenaifou 40,390.25 58,834.01 Avian
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Uadwaiuayuy 4 au: 1dunsin Semantical Scale %38 SD-Scale

Jadwaduayu Correlation Significance df s¥RuALagY
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(Personal Attitude)

auAuianuilaluana -034 505 392 Taifianuduiusias
Ruasulniaedisu® (Cognitive

Component)
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175U (Expected Return)

AuNsEaNSUWAlLLAT 034 496 392 Taifianuduiusias

(Perceived Usefulness)

Uadeiugiuen1sdu (Financial Status): TdunsinBausune

selsndusaifou 307* .000 392 TJAnudunuse
SUURAUADHDU -.033 514 392 Taifiauduiusiae
IUNURUDBLULRAYABLADU 204* .000 392 Fanuduiussuin

* fodnAgynneadanszeu .05
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