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Abstract

The research has a purpose 1) To study demographic factors, including gender, age,
occupation, monthly income, status, and education, that affect the purchase of lip balm
containing herbal ingredients in Bangkapi, Bangkok. 2) to study marketing mix factors such as
products, pricing, distribution channels, and marketing promotion. This has affected the
decision of consumers to buy lip balm containing herbal ingredients in Bangkapi, Bangkok.
This is a non-experimental study. The data were collected from a sampling group of people
aged 18 and over who preferred herbal products. In this regard, 400 people will be interested
in safe and herbal medicines. Using a tested questionnaire for content validity, the total
coefficient of Cronbach’s alpha was 0.907, which is a data collection tool. Statistics used in
the analysis include frequency, percentage, mean, and standard deviation. Test assumptions
using t-test statistics. one-way ANOVA, if a difference is found, leads to a double comparison
using LSD and multiple Regression Analysis. The results of the study showed that most of
the respondents are female, aged between 29 - 39 years old, private company employees,
have an average monthly income of more than 20,001 - 30,000 baht, are single, and have
marital status. They have decided to purchase lip balm containing the most medicinal

ingredients in Bangkapi, Bangkok. In terms of market mix, it was found that the average



market mix in terms of promotions was the highest. The results of the hypothesis test
showed that consumers in Bangkapi, Bangkok, who earn monthly average income and
education levels differ significantly by 0.05 percent in purchasing lip balms containing herbal
ingredients in Bangkapi, Bangkok. In addition, marketing mix factors include products, pricing,
distribution channels, and marketing promotions. This has resulted in a decision to purchase
lip balm containing herbal ingredients in Bangkapi, Bangkok, at a statistically significant level
of0.05

Keywords: Demographic factors; Marketing mix factors
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Unstandardized Standardized
Uadgdruuszaunien1snana Coefficients Coefficients t Sig

B Std.Error Beta
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