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ABSTRACT
This research aims to 1) study the decision-making behavior of Generation Y
consumers in the Bangkok metropolitan area when using food delivery applications. 2) study

the decision-making behavior of Generation Y consumers in the Bangkok metropolitan are
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when using food delivery applications, classified by demographic factors. 3) analyze the
marketing mix factors that affect the decision-making behavior of Generation Y consumers
in the Bangkok metropolitan area when using food delivery applications.

The sample group in this research is the Generation Y population living in the
Bangkok metropolitan area, with a total of 400 people. A questionnaire was used as a tool
to collect data. The statistics used in the analysis include frequency, percentage, mean, and
standard deviation. The t-test, one-way ANOVA, and multiple regression were used to test
the hypotheses. If there is a difference, it will be compared in pairs using the LSD method.

The results of the hypothesis testing found that Generation Y people in Bangkok
with different genders, education levels, occupations, and average monthly incomes have
different decision-making behaviors when using food delivery applications. In addition,
marketing mix factors such as promotion, pricing, physical characteristics, distribution
channels, and personnel have an effect on the decision-making behavior of Generation Y
consumers in the Bangkok metropolitan area when using food delivery applications.

Keywords : Decisions to use food delivery service, Application, Generation Y
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