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Abstract

The objectives of this research are (1) to study the Intention to use Mobile Banking of the office
of National Broadcasting and Telecommunications Commission employees. (2) To study employee factors
affecting the Intention to use Mobile Banking of the office of National Broadcasting and

Telecommunications Commission employees. (3) To study accounting factors and technology acceptance



that affect the use of mobile banking by the office of the National Broadcasting and Telecommunication
Commission employees. In this research, the sample group is employees in the office of the National
Broadcasting and Telecommunications Commission, a total of 400 people using a convenience sampling
method. Statistics used in data analysis include percentage, frequency, mean, standard deviation, and
multiple regression analysis statistics using the normal multiple regression analysis technique. To see the
variables that are significant to create a forecasting equation. The technology acceptance factors in terms
of perceived usefulness Perception of ease of use and attitude towards use affect the Intention to use
Mobile Banking of the office of National Broadcasting and Telecommunications Commission employees
respectively statistical significance at the 0.05 level.

Keywords: Account, Technology Acceptance, Decision to use the Mobile Banking
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