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ABSTRACT

The study results show that Mostly female Have a career as a private company
employee Monthly income of 30.000 baht or more, single status, bachelor's degree
education, and age 31-40 years. The decision to buy Lumpini condominiums of the
population in Bangkok. With different demographic factors, age, occupation, and monthly
income, making the decision process to buy Lumpini condominiums of the population in
Bangkok different But the decision to buy the Lumpini condominiums of the population in
Bangkok With different gender demographic factors, therefore, the decision making process
to buy Lumpini condominiums of the population in Bangkok is not different and The
decision process of buying Lumpini condominiums of the population in Bangkok as a
whole There is a high level of importance When considered in each aspect, it is found that
the decision to buy Lumpini condominiums of the population in Bangkok Is in the high
level and medium level In order of Purchase decision Behavior after purchase Evaluation
of consumer options Awareness of problems And information search As for marketing
factors The product and price have an effect on the decision to buy the Lumpini

condominiums of the population in Bangkok.
Keywords: Consumer Decision-Making
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